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• On-going fundraising options.

• Proven fundraising event guides.

• Donor retention program.



• Allow for preventative education.

• Increase AWL exposure.

• Connect with potential adoptive 
families.

• Build a sense of community.



• 3.6x more likely to influence others to 
support

Engaged Donors

• 2.5x more likely to help in fundraising

• 2.2x more likely to increase their 
donations within 12 months



Next Steps



Fundraising Extensions

• Round-Up Days

• Discount Cards



Fundraising Extensions

•

• Social Media Challenges



Fundraising Gear

•

• Mobile CC Reader

• Donation Links/Buttons



Follow-Up

• Cards

• Phone Calls



Conclusion

• Blueprint for success.

• Unique, Fun and Engaging



Conclusion



Questions


